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Whenever you see a commercial, read a print advertisement, or hear a

radio spot, remember that someone is trying to convince you to do

something. Analyze how successful it is by answering the questions below.

R e p r o d u c i b l e

S t u d e n t  

Wo r k s h e e t

1.What is the main message?

2.What emotion(s) is it trying to make you feel?

3. Is there anything unique or unusual about it?

4.Do you like it? Why or why not? 

5.Are there any groups of people who might be turned off by it? 

6.Does it make you want to get up and do---or buy---anything? 
If so, what?

7.What information did you learn, and do you consider it
successful? Why or why not?

In the first year 

of driving, 1 in 5

males and 1 in 

10 females (16

years old) will 

have a crash.*

Your voice matters, and your actions

can make a difference. First, create a

public service announcement that

encourages teens to be seat belt

smart. Then mail it in for a chance to

see it broadcast nationally on TV! 

All entries must be postmarked by 

5/3/05. Ask your teacher for details.

*Source: www.carfax.com

3
Imagine that your city’s mayor asked a museum to remove all paintings
by a controversial artist. Is this censorship? Carefully read the First
Amendment of the U.S. Constitution below. Then study the different points
of view and explain why each person might have such an opinion. 

R e p r o d u c i b l e

S t u d e n t  

Wo r k s h e e t

FACT: First Amendment
“Congress shall make no law respecting an establishment of
religion, or prohibiting the free exercise thereof; or abridging the
freedom of speech, or of the press; or the right of the people
peaceably to assemble, and to petition the government for a
redress of grievances.”

POINT OF VIEW #1: Parent
“It’s my right to insist that public museums not display inappropriate
artwork where children can wander by and see it. I do not
consider this a violation of our First Amendment rights.”
What would make a parent feel this way? 

POINT OF VIEW #2: Artist
“By banning my work from public museums, you are infringing on
my First Amendment right to free expression.”
What would make an artist feel this way? 

POINT OF VIEW #3: City Official
“Our city has a responsibility to protect all of our citizens from
harmful and unsafe situations, regardless of the First Amendment.”
What would make a city official feel this way? 

On a separate piece of paper, write one to two paragraphs describing
your own opinion. Give reasons for your opinion.

Student Name:
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You have news for millions of teens across the country—but how do you present it, and where do you start?
Take a hint from the best music video directors and sketch out some storyboards! You don’t have to be an artist;
just create a rough sketch of what the viewer will see. It’s an easy way to try out different versions of presenting
your message. Here’s how it works:

1. BRAINSTORM Write a list of the things that make talking on a cell phone while driving dangerous. Include
the reasons that teens might do it anyway.

2. DECONSTRUCT A SITUATION Imagine a specific situation in which you might use a cell phone while
driving. Name three specific things you are doing. Do you see a traffic light or stop sign? Children? 
Now imagine you are near your destination. Where are you going and why?

3. IMAGINE What storytelling elements, such as dialogue, characters, slogans, or music, can you use to help
persuade teens to change their behavior?

4. ORGANIZE Write ideas for scenes that tell the strongest, most memorable story.
5. PLAN, WRITE, DRAW Complete the storyboard below.

Convince Your Audience4R e p r o d u c i b l e

S t u d e n t  

Wo r k s h e e t

Scene Description: 

Music/Sound Effects: 

Dialogue: 

Scene Description: 

Music/Sound Effects: 

Dialogue: 

Scene Description: Quick shots of flashing ambulance 
lights, several crying teenagers, cell phone on the ground
Music/Sound Effects: Sirens, crying, soft/sad music

Dialogue: (VOICE-OVER) Drive now. Dial later.

Someone is killed in a crash

every thirteen minutes.*

Your voice matters and your

actions can make a difference.

First, create a public service

announcement that encourages

teens to be seat belt smart.

Then, mail it in for a chance 

to see it broadcast nationally

on TV! 

All entries must be postmarked

by 5/3/05. Ask your teacher

for details.

*Source: NHTSA (National Highway
Traffic Safety Administration)

Teens and young adults

are the groups least

likely to buckle up and

most likely to die in

traffic accidents.*

Make a difference in your community by

spreading the message that seat belts

save lives. First, create a public service

announcement that encourages teens to

be seat belt smart. Then mail it in for a

chance to see it broadcast nationally 

on TV!

All entries must be postmarked by

5/3/05. Ask your teacher for details.

*Source: NHTSA (National Highway Traffic Safety
Administration)

Student Name:

Scene Description:Teenage girl pulls out of a parking spot on a
city street while dialing a cell phone with one hand.

Music/Sound Effects: Honking horns, engine, cell-phone dial
tone, car radio playing

Dialogue: “Tom? Why didn’t you call me last night?”

STORYBOARD Title: Distraction in Action
Subject: Using cell phones when driving

Research
and Write
The following topics relate to
the freedom of expression: 
a) music videos banned from

television 
b) “Parental Advisory”

warnings on CDs 
c) movie rating system

(General, Parental
Guidance suggested,
Parental Guidance for
anyone under 13,
Restricted)

d) tabloid magazines

Choose a topic and write a
four- to five-paragraph essay
describing three different
points of view. Finish your
essay with a paragraph
describing your own point 
of view. Persuade the reader
to agree.

Investigate All Sides
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Develop Your Argument2R e p r o d u c i b l e

S t u d e n t  

Wo r k s h e e t

Student Name:

In 1983, the way Americans viewed drinking and driving changed forever. 

“Friends Don’t Let Friends Drive Drunk.” This public service announcement (PSA) was created as part of a
campaign to empower Americans to take a stand against drinking and driving.

The drunk-driving prevention campaign describes the tragic consequences of drinking and driving by
showing two glasses of alcohol smashing together. As the glass shatters, the powerful sound of shrieking
brakes transports the viewer to the scene of a car crash.

In the early 1980s, drunk drivers accounted for 50 percent of automobile fatalities. Alcohol-related traffic
deaths reached a low in the late 1990s, but the number of deaths has been rising ever since. 

How would you develop a campaign to prevent those who have been drinking alcohol from getting
behind the wheel? Complete the outline below to develop your argument.

Topic:
Story description:

Simple, memorable slogan:
Spokesperson or character:
What the audience will see (visuals):

What the audience will learn:

Research and Write
Choose one of the following public service
announcements. Research and write an essay
describing why the campaign was developed
and whether it was successful. Visit
www.adcouncil.org for more information 
about these PSAs.

1. “Truth: The Anti-Drug” (Partnership for a
Drug-Free America)

2. “Iron Eyes Cody” (Keep America Beautiful)
3. “A Mind Is a Terrible Thing to Waste” 

(United Negro College Fund)

Motor vehicle crashes are the leading cause of death for American teenagers.*
Your voice matters and your actions can make a difference. First, create a public service announcement that encourages
teens to be seat belt smart. Then, mail it in for a chance to see it broadcast nationally on TV! All entries must be
postmarked by May 3, 2005. Ask your teacher for details.

*Source: NHTSA (National Highway Traffic Safety Administration)

Are You Convinced?

Student Name:


